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Sponsorship Policy

PURPOSE

The purpose of this policy is to provide clear direction on 94.7 The Pulse’s approach to sponsorship,
consistent with the Broadcasting Services Act and the CBAA Codes of Practice.

SCOPE

This policy applies to all The Pulse staff and volunteers.

DEFINITIONS

Sponsor An individual or organisation who provides payment in cash or in kind to a community
broadcasting licensee

Tag A tag acknowledges support for the radio station in cash or kind. For example: ‘XX
company, sponsoring 94.7 The Pulse’.

Bona fide Genuine, real.

BACKGROUND

Under the Broadcasting Services Act 1992 (the Act) community broadcasters are not permitted to
broadcast ‘advertising’. Sponsorship, however, is permitted. This is a limited form of advertising. The
Act outlines three key requirements of sponsorship.

1. Sponsorship content will be limited to five minutes in any hour
2. Every sponsorship announcement will be clearly "tagged"
3. There must be a bona fide financial relationship between the sponsor and the station.

In line with the Community Radio Broadcasting Codes of Practice (Code 9), The Pulse will ensure that:

e sponsorship will not be a factor in determining access to broadcasting time

e the content and style of individual programs and of hews and journalistic content are not
influenced by sponsors, and

e overall programming is not influenced by sponsors

For further information, including detailed examples: See ‘Community Broadcasting Sponsorship
Guidelines’ available from www.acma.gov.au


http://www.acma.gov.au/

PROCEDURES

Al sponsorship announcements will comply with the three key requirements outlined above.

1.

All sponsorship arrangements will be recorded on a standard contract and be approved by the
station manager or sponsorship co-ordinator.

Sponsorship that promotes tobacco, illegal drugs or gambling will not be accepted.

Sponsorship promoting alcohol may be accepted, however the announcements must not:
a. promote the misuse of alcohol, nor

b. be directed towards minors.

Sponsorship will not be accepted from persons or groups whose policies or practices are
inconsistent with the general direction and values of The Pulse.

Sponsorship announcements will be produced and presented in a style and form consistent with
the program in which they are to be placed.

Individual presenters and members are not entitled to establish sponsorship on behalf of The
Pulse. All potential sponsorship arrangements are to be referred to the Sponsorship Coordinator
who will negotiate and establish formal contracts.

Under no circumstances can volunteers or presenters accept gifts, products or services as
payments in return for promotion of a product, service or business.

The Pulse reserves the right to refuse any paid announcement.

Giveaways are generally considered donations, not sponsorship, and their promotion on air must
never include promotion of the donor. If donated by a sponsor, that sponsorship must be
acknowledged and will be included in the 5 minutes allowed. They must always be approved by
the Sponsorship Co-ordinator if from a sponsor, or the Station General Manager.
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